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H OW true this saying 
is, particularity when 
marketing horses for 
sale. When a horse is 

well presented in a photo-
graph it speaks for itself. We 
live in a digital age where 
now we have the potential to 
market our horses all over 
the world. 

It has become the norm 
to upload photographs and 
videos of  horses for sale 
on the web as clients are 
reluctant to travel without 
seeing a photograph and/or 
video of  the horse first. In 
fact I have heard on occa-
sions of  buyers purchasing 
horses from photographs 
and videos posted online 
and not actually seeing the 
horse in the flesh! This is a 
rare occurrence, however, it 
does illustrate the influence 
a good photograph and video 
can have on potential clients, 
given the horse meets their 
requirements.

It is imperative when up-
loading photos of  your horse 
or pony that you realise that 
this is your sales pitch and 
presentation to potential 
customers. You only get one 
chance to make a positive 
impression and it’s vitally 
important that you put every 
effort into having the horse 
looking its best.  No amount 
of  words will make up for a 
bad photo/video.

CONSEQUENCES OF A POOR 
PHOTO
Unfortunately, however, 
many adverts posted of  hors-
es for sale do not show the 

horse at its best and in many 
cases have a negative impact 
on the marketing campaign. 
More often than not, you find 
that people upload any sort 
of  photograph at hand to 
promote their stock. 

This is evident across 
many of  the websites selling 
horses. Many sellers are left 
subsequently scratching 
their heads as to why they 
had difficulty selling their 
animal or why in a lot of  

cases they got no enquiries 
at all.

It takes considerable time 
and preparation to take a 
suitable photograph of  your 
horse. 

It cannot simply be done 
in a matter of  seconds. Put 
yourself  in the shoes of  the 
potential purchaser. If  you 
were to buy a horse in the 
morning how would you 
like it presented to you? For 
example if  you went to buy 

a car and visited a car lot 
with two identical cars on 
offer except one is valeted 
and clean and the other not, 
which one would you go for? 
The valeted car would, I 
imagine, automatically catch 
your eye.

Therefore it is essential 
that when you make the deci-
sion to sell your horse that 
you are business-like in how 
you present it. 

In a challenging mar-
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horse for sale
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One photo that should be consistent with all marketing campaigns is that of the horse standing in open 
stance 

An action shot of a 
horse loose jump-
ing should prefer-
ably be taken side 
on with the fence

3 things to avoid when 
photographing  
a horse for sale

Here are some  
examples of  

photographs to  
avoid posting  

online when  
selling your horse

In this photograph the horse is standing at an angle 
to the camera, the background is distracting and the 
horse is standing unbalanced which is undesirable and 
does very little to entice potential customers through 
the farm gate.

In this photograph the horse is well turned out and in 
good condition. The background is neutral, however, we 
can see part of the handler. This photograph is undesir-
able because the horse is standing over his front legs 
resulting in the horse looking unbalanced along with the 
head being held too high resulting in the horse looking 
tense.

This horse is well turned out, relaxed with ears pricked 
forward, background is neutral, however because the 
horse is standing over his front legs and is unbalanced 
the photo is undesirable.

TOP TIP
The market place is very com-

petitive for clients, particularly 
the middle market, therefore 
it is in your best interests to 
upload photographs of your 

horse looking its best in order to 
give you the greatest possibility 
of attracting clients through the 

farm gate. This requires time 
and effort. A good photograph 
of your horse has the potential 

to make all the difference in the 
sale of your horse.

10 tips for taking the 
perfect photograph

To take a good photograph 
of your horse requires care-
ful planning:

1Pick a location which 
has a neutral back-

ground, preferably a hedge 
or wall. The surface should 
be hard and level.

2Pick a day when the 
weather is good, prefer-

ably with the sun shin-
ing and when taking the 
photograph ensure the sun 
is behind the camera.

3At a minimum two as-
sistants are required to 

aid the photographer take 
the photo. One to hold the 
horse and the other to get 
the horse's attention - i.e. 
that the horse stands alert 
looking forward with ears 
pricked forward.

4Helpful things to have at 
hand include a bucket 

with feed in it, something 
that rattles, or something to 
wave in the air.

5The horse should be in 
good health and have 

its feet trimmed. 

6The mane should be ly-
ing neatly to the off side 

or plaited.

7 If younger than three, 
the animal should wear 

a clean, correctly fitted 
leather head collar.

8If three years of age and 
over the horse should 

preferably be wearing a 
clean and correctly fitted 
bridle.

9If selling a foal, the foal 
should be in good con-

dition and finished coating 
or shedding. 

10There are many pro-
grammes available 

to crop (remove outer parts 
of an image) a photograph 
both on computers and on 
smartphones, which allows 
you to have the horse fill 
the frame.

A good head shot 
of the horse can 
aid greatly to 
your advert 

Teagasc

Rug changes
  ■ IT’S that time of the year 

in Ireland where we get a little 
bit of every season thrown 
into the one week, and some-
times even the same day. 
Horse owners are no-doubt 
tormented trying to contend 
with wild temperature swings, 
wet weather and neumerous 
blanket changes. Having a 
good layering system in your 
blanketing arsenal will make 
your life immensely easier.

One of our favourite 
turnout rugs, which was 
developed to help combat 
this issue, is the Rambo Duo 
Turnout, which comes with 
a removable 300g liner, so 
depending on the varying 
trans-seasonal temperatures, 
you can within minutes make 
your rug a heavy or light-
weight rug. 

We also recommend down-
loading our Horseware Turn-
out Guide App and using it to 
help in chosing a rug for your 
horse. It is the first app that 
takes the guesswork out of 
rugging your horse. The app 
gathers data from weather 
forecasts for the coming three 
days, it makes an intelligent 
recommendation on which 
turnouts will best suit the 
conditions and your horse, 
making sure you’re aware of 
any sudden weather changes.

Remember you know your 
horse best, some horses run 
hot and some cold, so know-
ing these extra details will 
greatly help how you choose 
your rug. 

Jessie Smith, Horseware 
Ireland. To find your nearest 
horseware retailer visit horse-
ware.com 

Wood chewing
  ■ Owners of wood-chewing 

horses generally cite bore-
dom as the basis for the frus-
trating vice. However equine 
nutritionist, Kathleen Crandell 
of Kentucky Equine Research 
said: “I’ve seen a lot of pas-
tured horses with access to 
acre upon acre of lush grass 
sidle up to a fencepost or 
plank and begin nibbling at 
it, systematically shredding it. 
Horses crave fiber, and green 
grass contains little fiber. In 
fact, growing grass is com-
posed nearly entirely of water. 
When a horse desires fiber, it 
heads to the fenceline when 
no hay is available”. 

A dietary change might 
help alleviate the need to 
chew wood, according to 
Crandell. This can be as 
simple as offering hay in addi-
tion to pasture.
Kathleen Crandell, Kentucky 
Equine Research
For more information visit 
bluegrass.equinews.com

healyracing.ie

ketplace it’s imperative to 
promote your stock looking 
their best in order to attract 
potential clients.

OPEN STANCE
The animal’s age and the 
market you are targeting 
should influence the types 
of  photos you will post. One 
photo that should be consis-
tent with all marketing cam-
paigns is that of  the horse 
standing in open stance.

The sequence of  legs for 
the open stance:

 Ô Near fore directly under 
the shoulder, with the off  
fore slightly behind the 
near fore leg

 Ô Near hind directly under 
the point of  buttock and 
off  hind leg slightly in 
front of  the near hind leg

NB: Near side = side clos-
est to viewer; off  side = 
side furthest away from 
viewer.

You don’t need to be a 
professional photographer 
to take a good photograph of  
your horse. The most impor-
tant thing is that the horse 
is well presented and in the 
centre of  the photograph. 
The quality of  photographs 
taken by smart phones today 
is quite high. Note that if  
the lighting is poor even the 
most sophisticated cameras 
will struggle to take a good 
photograph. 

PHOTOGRAPHS TO CONSIDER
Here are a list of  differ-
ent types of  photograph to 
consider including in your 
advert, depending on the age 
of  animal:

 Ô Side shot: A side on shot 
of  the horse/pony stand-
ing in open stance, alert 
but relaxed, with ears 
pricked forward.

 Ô Action shot: A photo of  
the horse loose jumping or 
under saddle, preferably 

side on with the fence. 
If  being ridden the rider 
should be smartly dressed 
and wear a helmet.

 Ô Head shot: A good head 
shot of  the horse can aid 
greatly to your advert. 
The horse should be in 
good health and well 
turned out.

Declan McArdle, Teagasc 
Equine Specialist

Web: teagac.ie

HORSES are an expensive 
hobby/investment and it is 
important to consider the 
financial implications should 
you have an accident/illness 
involving your horse.

When considering pur-
chasing equine insurance, 
whether you be a racehorse 
trainer, a stud owner, a 
leisure owner or a rider it is 
important to understand the 
various types of  cover avail-
able and the costs involved.

MORTALITY AND THEFT
This covers the market value 
of  the horse if  the horse 
dies, is killed or has to be put 
down immediately on hu-
mane grounds by a vet, as a 
result of  an accident, injury, 
illness or disease. Cover for 
theft is also included and 
payment will be made for 
the fair market value of  the 
horse at the time of  loss/
theft.

SURGICAL FEES
Equine owners should ask 
themselves the question, 
can I afford veterinary fees 
to cover/save the life of  my 
horse? Sudden and unfore-
seen veterinary expenses can 
be expensive.  

This cover has been 
designed to cover you for the 
following:

 Ô Costs of  the operation.
 Ô After surgery veterinary 

fees and after care.

THIRD PARTY LIABILITY 
Third Party Liability Cover 
is the minimum cover that 
should be considered ir-
respective of  being an owner 
as the risks are unknown. 
This will cover you against 
your legal liability for dam-
age to third party property 
and third party compensa-
tion claims. 

In addition trainers 
should also consider taking 
out a care, custody and 
control policy. Racehorse 
trainers are responsible 
for minding their owners’ 
horses while in training, and 
are therefore accountable for 
the horses’ wellbeing. Train-
ers should consider their 
options to ensure they are 
covered, should an undesir-
able outcome arise while the 
horse is in their care.

Incidents have occurred 
within the equine industry 
where the horse owner has 
taken legal action against a 
horse trainer or livery yard, 
due to the horse becoming 
injured or dying as a result 

of  the horse 
trainer’s 

/ livery 
yard’s 
negli-
gence. 
Care, 
Custody, 

and Control caters for this 
eventuality.

Care, Custody, and Control 
(CCC) equine insurance is 
applicable for those who 
are responsible for caring 
for other people’s horses, 
whether these horses are in 
training, in livery, breeding, 
competing, in transit etc. 
CCC covers your legal liabil-
ity should your client’s horse 
get injured or die as a result 
of  your negligence, whilst in 
your care.

It is important to note that 
most general liability insur-
ance policies exclude cover-
age for injury or death to any 
horse in your care, custody 
or control. Therefore it must 
be purchased as an extension 
to an existing policy, or as a 
stand-alone policy, at an ad-
ditional charge

UNSOUNDNESS OF WIND
Unsoundness of  Wind covers 
insured horses that, during 
the following year, are then 
sold at public auction and 
subsequently returned due to 
wind problems in accordance 
with the conditions of  sale of  
the respective sales company.

LOSS OF USE
Loss of  use means that the 
horse will never again be 
able to perform the activity 
for which it was insured. For 
instance if  a horse is injured 
and as a result of  this injury 
will be unable to compete 
at the level to which it did 
before the injury.

SHOW JUMPING/EVENTING
It is particularly important 
for those who are involved 
in show jumping/eventing 
to have some protection for 
themselves.

Sometimes accidents just 
happen and any accident 
involving your horse may 
result in you 

(a) Being seriously injured 
or 

(b) Being legally respon-
sible to pay compensation to 
third parties.

 Ô Third party liability cover 
will cover you against 
your legal liability to pay 
compensation to persons 
injured as a result of  your 
negligence.

 Ô Personal accident insur-
ance will cover you for 
loss of  income if  an 
injury stops you from 
working temporarily, and 
provide a lump sum if  you 
are permanently disabled 
or die in a riding accident.

Insurance is not cheap, 
however you need to weigh 
up the costs involved of  not 
having insurance in place 
should you be in the unfor-
tunate situation of  facing a 
potential claim.

Mark Phelan, BHP Insur-
ances LTD
Web: bhpinsurance.ie

Equine insurance advice

Mark 
Phelan


